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How to Get New Inspection Clients 
Generated by InterNACHI 

In this free, online live webinar, we will learn 
how to get new clients for your inspection 
business generated by InterNACHI® for free. 
This lead generation service is provided by 
InterNACHI® to Certified Professional 
Inspectors CPI® at no cost to InterNACHI® 
members. 



1-Month Free Trial 

InterNACHI® has a 1-month-free trial membership offer for 
non-members only (and you've never been a member). 
Visit www.nachi.org/trial and use the code 
"WEBINARMONTH" (without the quotes). And you'll have 
access to everything we offer to all members for one 
month. Take that month to log in and try out everything.  

50% Discount 

We also have a 50%-discount offer for non-members only 
(and you've never been a member). Visit www.nachi.org/
free and use the coupon code "WEBINAR" (without the 
quotes) to get the 50%-off membership discount. 



QUESTIONS?



1. What are all of the ways people can find 
my business? 


2. How can InterNACHI send people to 
my business?


3. What can an InterNACHI member do to 
convert those people into schedule 
clients? 
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1. Someone reads your email. 
2. Someone answers your phone call. 
3. Random bump. Event table.  
4. Word of mouth. Referrals. Clients, agents, family, 

friends, and neighbors talking about you. 
5. Someone reads your report. 
6. Someone sees your vehicle wrap.  
7. Someone finds your business card, flyer, brochure, or 

home maintenance book. 
8. Someone reads your forum post or blog, reads a news 

article, watches local TV news story that features you. 
9. Someone enjoys your social media post.  
10. Someone sees your ad on Google, FB, or IG. 
11. Google Search. 
12. Someone read your Google Review.  
13. InterNACHI Search. 
14. Someone lands on your website. 
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InterNACHI has search engines that direct 
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• Awareness 
• Nurturing 
• Trust 
• InterNACHI’s Marketing Team 
• Logo 
• Business & Marketing Made Simple 

(nachi.org/simple) 
• Domain 
• Website Design 
• InterNACHI Profile 
• InterNACHI Listing 
• Google Business Profile 
• 5-Star Google Reviews 
• Commodity (nachi.org/webinars)
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AWARENESS (marketing) 

Awareness is when someone new finds you (become 
aware that you exist). There are at least 14 ways that 
people can become aware of your business.  

How can someone become aware of your business? What 
are you doing right now to make people aware that your 
business exists?  

And then, ask yourself, “What happens?” What happens 
when someone new becomes aware of your awesome 
business? What happens when someone new reads your 
email? Or reads your report? Or sees your ad? Or visits 
your websites?



NURTURING (value-based guided conversations) 

Nurturing is what you do from the moment someone 
becomes aware of your business to that person hiring you.  

How do you take someone through that “consideration” 
period? What do you do to help people decide to hire you 
or not? How do you encourage, educate, and convince 
people that your services are needed in their lives?  

Communication. Showing your passion and adding value to 
the conversation. 
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InterNACHI has search engines that direct 
people to your website. These is a free lead 
generation service. 
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TRUST (converts) 

Trust sells. Trust wins. Trust converts people who became 
aware of your business and were nurtured with valuable 
information communicated to them and guided along to 
make a decision to hire you.  

People hire inspectors they trust. There’s no formula for 
becoming trust-worthy. But it may have a lot to do with 
having a positive impact on the community, and providing 
valuable information and services that is accurate, reliable, 
and unbiased.  

So, what can an InterNACHI member do to convert those 
people into schedule clients? Think about building trust. 



TRUST (converts) 

Build content that is valuable to people.  

• Use InterNACHI’s Tips for Homebuyers.  
• Use InterNACHI’s “Introduction to Home Inspections 

Course.”  
• Post selfies on how the home works, how to maintain it, 

and how to save home energy.  
• Give InterNACHI’s home maintenance book to every 

client.  
• Borrow trust from InterNACHI. Get certified by completing 

nationally accredited courses and program provided by 
InterNACHI School (internachi.edu), the world’s only home 
inspector college. Then display those logos.  

http://internachi.edu
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THANK YOU!
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